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“Networks have long been a progenitor of radical change in business. Networks of 
canals, rails and highways fomented a huge economic shift over a century ago”canals, rails and highways fomented a huge economic shift over a century ago
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During 2010, Latitudeº asked 201 children around the world, ages 12 and under,During 2010, Latitudeº asked 201 children around the world, ages 12 and under,During 2010, Latitude  asked 201 children around the world, ages 12 and under, During 2010, Latitude  asked 201 children around the world, ages 12 and under, 
[the [the MillennialsMillennials]] to draw a picture of something they’d like their computers or to draw a picture of something they’d like their computers or 
the Internet to do differently.  The results suggested:the Internet to do differently.  The results suggested:

“Kids today don’t neatly divide “online” from “offline.” “Kids today don’t neatly divide “online” from “offline.” 
For them, technology is no longer something that mediates experience, but For them, technology is no longer something that mediates experience, but 

thi th t d itthi th t d itsomething that pervades it. something that pervades it. 

Kids accurately identify a shrinking gap between gadget and user, Kids accurately identify a shrinking gap between gadget and user, 
the “the “iGenerationiGeneration” understanding of device as merely an extension of oneself. ” understanding of device as merely an extension of oneself. 

Instant access to people, information, and possibilities reinforces young users’ Instant access to people, information, and possibilities reinforces young users’ 
confidence and interest in selfconfidence and interest in self‐‐development. development. OneOne‐‐third of kids invented third of kids invented 
technologies that would empower users by fostering knowledge or otherwise technologies that would empower users by fostering knowledge or otherwise 
“adult” skills, such as speaking a different language or learning how to cook.”“adult” skills, such as speaking a different language or learning how to cook.”adu t s s, suc as spea g a d e e t a guage o ea g o to coo .adu t s s, suc as spea g a d e e t a guage o ea g o to coo .
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Need to level the playing field to allowNeed to level the playing field to allow
knowledge economy development outside current clustersknowledge economy development outside current clusters
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Ideas and Communications SuiteIdeas and Communications SuiteIdeas and Communications SuiteIdeas and Communications Suite
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International Investment Forum International Investment Forum 
L h d 11 10 11L h d 11 10 11Launched 11.10.11Launched 11.10.11

British Innovation GatewayBritish Innovation Gateway 
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“Knowledge Streets”“Knowledge Streets”Knowledge StreetsKnowledge Streets

A global digital cityA global digital city
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InteroperabilityInteroperabilityInteroperabilityInteroperability
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opening innovation by transcending national and corporate bordersopening innovation by transcending national and corporate borders
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“Global Entrepreneurs Voice”“Global Entrepreneurs Voice”
CollaborateCollaborate
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